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To: Club Secretaries Club Fundraising Officers 

Cc: Club Presidents Club Treasurers 

From: Media & Communications Department 

Date: 11 January 2017 

Subject: Grill’d Fundraising Activity - January 2017 

Action: Promote the fundraising activity to club members and local community 

  

  
For additional details on this Circular please contact: 
LSV Media on 0411 193 962 or media@lsv.com.au  
Circulars are available at www.lsv.com.au/circulars  
  

 
As part of the “Be a Lifesaver” campaign, Surf Life Saving Australia has negotiated with Grill’d to make Surf Life 
Saving one of its three “Local Matters” charities for the month of January, 2017, along with St John’s Ambulance 
Australia and Red Cross. This is a national campaign that launched with a promotional article in the Herald Sun 
on Wednesday, 11 January 2017.  
 
Campaign basics 
Each customer who purchases a burger will be encouraged to place their token in the jar they want to vote for 
nationally. Overall, the cause that gets the most votes (across all 123 Grill’d stores nationwide) will receive a 
$30,000 donation. The other two will receive $15,000.  
 
The final donation amount (either $30,000 or $15,000) will be transferred to Surf Life Saving Foundation at the 
end of the campaign, then 100% of the funds received will be distributed by SLSF fairly between participating 
States.   
 
Club involvement and fund allocation 
“Local Matters” matches each Grill’d store with their local Life Saving Club (based on geographical location). As 
there are more clubs than Grill’d stores across Victoria, not every club will have their club name written on one of 
the fundraising jars. 
 
Whether your club has been matched to a Grill’d store or not, you will receive an equal share of the final donation 
amount. LSV will ensure funds are distributed equally among each of the 57 clubs. 
 
Participation for all clubs involves nothing more than encouraging your local community and members vote for 
Surf Life Saving when dining at Grill’d. For those clubs matched to a Grill’d store, you may be contacted by the 
store manager to discuss future local area promotions.  
 
Additional promotional opportunities 
Grill’d restaurants will be provided with the contact of the club they have been matched with, so the restaurant 
manager can make direct contact with the club.  
 
There is a potential opportunity for each club matched with a Grill’d store to build an ongoing relationship.  Any 
opportunities in future would be available to that club from a localised perspective (rather than a nationwide 
campaign such as this one). Grill’d stores can select a new “Local Matters” each month, so the club may feature 
again. 
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